DIGITAL BAG TAGS ARE COMING, BUT WHY?

News /

Suitcases are getting smarter, with several of them now offering features like integrated batteries
for travelers to recharge their devices or even integrated tracking so smartphones will provide an
alert when the bag is dispensed on the belt. But none of these new bags have integrated into the
tracking systems the airlines use. Until now.

Lufthansa and Rimowa have launched a new electronic bag tag option which will bring digital bag
tagging into the airline world, allowing the bag tagging to be managed by the passenger via an app
and delivered directly into the airline’s systems at an airport bag drop facility.
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to be nearly free to convince passengers to adopt as there was no truly compelling feature the
digital tag offers.

Separately from that, however, the moderator of the panel suggested that a price point of $50 was
reasonable. Stephanie Taylor-Klag of airline lobbying group Airlines for America offered up this
price point after the conference, suggesting that the digital bag tags give passengers more “control
over their journey” and that some would pay for that benefit.

After a bit of pressing, RGN was able to connect with the company that conducted the focus group
research that came up with the $50 price point. Unfortunately it was unwilling to share any of the
details surrounding the study, including what was promised to travelers in terms of benefits the tag
would deliver or even how many potential travelers were involved in the research. But it is standing
by the numbers and prepping to sell lots of hardware. No specific airline partners were named as
part of those plans.

And thus sits a major question facing the industry: Is there a sufficient value proposition driving
such advances? At this point, the experts have not offered up much beyond the “cool factor” to
make the tags compelling.

31 OCTOBER 2015

SOURCE: RUNWAYGIRLSNETWORK
ARTICLE LINK:
https://50skyshades.com/index.php/news/airlines/digital-bag-tags-are-coming-but-why

© 2015-2026 50SKYSHADES.COM — Reproduction, copying, or redistribution for commercial purposes is prohibited. 2


https://50skyshades.com/index.php/news/airlines/digital-bag-tags-are-coming-but-why

